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"YOU GOTTA HAVE STYLE.IT HELPS YOU GET DOWN THE STARS. [T HELPS YOU GET UP INTHE MORNING.IT'S A WAY OF LIFE. WITHOUT [T,
YOURE NOBCDY. M NOT TALKING ABOUT LOTS OF CLOTHES.” —DIANA VREELAND
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IS THE KEY FOR ALL WARDROBES, THEY ARE ALWAYS USEFUL AND WILL SAVE ¢ 1% HE Lm

YOU TOO MUCH TIME TRYING TO FIND THE PERFECT QUTFIT AND FOR THIS, MANY

PERSONAS ARE USED TO WEAR THEM EVERY DAY. IT'S SIMPLE BUT TRENDY. S ERENLEES. BB ER+HS
B, HAETIL35 f/J\%\:’:—K}Bjﬂ *
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SALOMON JUAN MARCOS VILLARREAL, PRESIDENT OF GRUPO DENIM, A JEANS MANUFACTURER COMPANY IN MEXICO ONCE SAID; ‘FASHION KEEPS ON EVOLVING,
JUST LIKE EVERYTHING ELSE ARGUND US, SOME FOLLOW THE TRENDS, SOME OTHERS ARE ALWAYS LOOKING FOR WAYS OF MAKING THEIR OWN, AND THIS IS WHY
FASHION HAS TAKEN NEW MEANINGS FOR EVERYONE IN THEIR OWN PARTICULAR WAY OF SEEING AND FEELING IT”
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with ALINA NARTOVA with DANELA NZOBATINYA

//-\WOMAN'S DRESS SHOULD BE A LIKE A
BARBED-WIRE FENCE: SERVING ITS PURPOSE

WITHOUT OBSTRUCTING THE VIEW." .
HANTREEEF NN KL — b wi al " £+ e fir
BEEEEAI R L ENS, L REEF BRI

BURUNDI

W S 7 W o

st TYAQLaVN VNIV

G

HEEMENED. NEHERBERME A,
I i e bl

with HOLLY with JALUD JAMAL

BR. P E

“LESS IS MORE.”

hENR 2

“FASHION IS A PLAYGROUND UP
UNTIL A CERTAIN AGE. BUT THEN
YOU HAVE TO FIND YOUR OWN
SIGNATURE AND YOUR OWN

STYLE”" i
: RECREDEL WY H
LURTHARERET

~ NICOLAS GHESQUIERE
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STYLE IS A WAY TO SAY
WHO YOU ARE WITHOUT
HAVING TO SPEAK,

44

—RACHEL Z0E

LSViddaddAR

| AM aUITE SURE YOU'VE ALL HEARD THE woro HYPEBEAST” anvwhere arouno, miNg anv BELL?
BUT WHAT DOES IT REALLY MEANS IN FASHION WORLD?

ACCORDING TO URBAN DICTIONARY,

A HY P E B E AST IS A SLANG FOR SOMEGNE WHO IS A BEAST (OBSESSED) ABOUT THE HYPE (N
FASHION), AND WILL DO WHATEVER [T TAKES TO OBTAIN THAT DESIRED HYPE.

WORDS AREN'T ENOUGH AREN'T THEY.

TREN

SELIERS 2019
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& FASHION

HYPE \BE ST

NTERNATIONA AL

WE ONLY GIVE YOU THE BEST INSPIRATIONS YOU CAN EVER GET!




IT"S YOUR

SKY, IN THE STREET, FASHION HAS TO DO WITH IDEAS, THE WAY WE LIVE, WHAT IS

“FASHION IS NOT SOMETHING THAT EXISTS IN DRESSES ONLY. FASHION IS IN THE
HAPPENING.”

ZAMBIA




"FASHONIS PART OF THE DALY AIR ANDIT CHANGES ALL THE TIME. YOU CAN EVEN SEE THE APPROACHING
OF AREVOLUTIONIN CLOTHES. YOU CAN SEE AND FEEL EVERYTHNG IN CLOTHES.”  — DIANA VREELAND

IlSPR'NGTlME" REFERS TO THE

SEASON, AND ALSO TO IDEAS OF REBIRTH,
REJUVENATION, RENEWAL, RESURRECTION
AND REGROWTH.
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- _EYOU ARE NEVER °
. _JFULLY DRESSED

‘_i: WITHOUT A B » L6
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FORMAL WEAR

WINTER

FORMAL
WEAR

SEEING THE TERM “FURM At AT—HRE” LISTED AS THE DRESS CODE CAN

STRIKE FEAR IN EVEN THE CHICEST OF WOMEN, WHILE MEN HAVE T EASY AND CAN
BLEND INTO ANY FORMAL SITUATION IN A BLACK TUXEDO OR SUIT OF THEIR CHOICE,
THAT IS UNFORTUNATELY NOT THE CASE FOR US LADIES.

FORMAL ATTIRE IS WHAT YOU WOULD WEAR TO THE FANCIEST EVENTS ON YOUR
CALENDAR. THE KEY TO NAILING A FORMAL LOOK IS BY DRESSING FOR THE OCCASION.
BELIEVE IT OR NOT THERE ARE DIFFERENT TYPES OF FORMAL EVENTS AND WHAT YOU

MIGHT WEAR TO ONE MIGHT NOT FIT IN AT ANOTHER.

DRESSING SMART IS IMPORTANT FOR YOUR CONFIDENGE AND SENSE OF
SELF-EMPOWERMENT. BUT YOUR STYLE DOES MORE THAN JUST SEND MESSAGES, TO
YOUR MIND OR TO OTHERS. NEW RESEARCH SHOWS IT ACTUALLY IMPACTS HOW YQOU
THINK. PROFESSIONAL DRESS, INCREASES ABSTRACT THINKING AND GIVES PEOPLE A

BROADER PERSPECTIVE. SO THAT TIE MIGHT ACTUALLY BE SWITCHING ON YOUR
GREATIVITY BUTTON!

‘FASHION IS A PLAYGROUND UP UNTIL A" CERTAIN AGE.

BUT THEN YOU HAVE TO FIND YOUR OWN SIGNATURE
AND YOUR OWN STYLE.

. — NICOLAS GHESQUIERE
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66 ETHIOPIA

“WHAT YOU WEAR IS How You PRESENT YOURSELF To
THE WORLD, ESPECIALLY TODAY, WHEN HUMAN CONTACTS
ARE SO QUICK. FASHION IS INSTANT LANGUAGE.”

CHRISTINA HERMANN

GERMANY
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“FASHION IS VERY IMPORTANT. IT IS LIFE- f r e KUSEEVA AlUGUVA

ENHANCING AND, LIKE EVERYTHING THAT 4 GUZEL | AN A
GIVES PLEASURE, IT IS WORTH DOING WELL." -

—VIVIENNE WESTWO00D

“WHEN A WOMAN SAYS, 1HAVE NOTHING TO WEARY, WHAT SHE REALLY MEANS IS, THERE'S Ry - % p
NOTHING HERE FOR WHO I'M SUPPOSED TO BE TODAY. ¢ & ) :

DHASSAN g
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il “ MY DRESS REFLECTS MY MOOD AND | m

v

WANTTO LOOK HAPPY AND ELEGANT
EVERY-DAY"
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SPRING ISNOT JUST A TIME FOR NEW BEGINNINGS,

REJUVENATING AND CHANGE..

(—v T M\EHT ALSO BE THE PERFECT TIME TOLEVEL UP
YOUR WARDROBES AS WELL, FOR PARTIES AND

EVENTS THAT MIGHT BE COMING IN ALONG WITH THE

PERFECT WEATHER!

KL - SEM-FORMAL ATTIRE IS BASICALLY AN GUTFIT THAT
IS DRESSIER THAN WHAT YOU'D WEAR IN CAMPUS OR

EVERYDAY LIVES BUT NOT ASDRESSY AS A FORMAL
FVENING GOWN OR TUXEDO AND FITS SOMEWHERE | 4 : > |
BETWEEN CASUAL AND FORMAL " i e ot "/ D0 BRANDS, MY
| g : STYLE IS A BRAND OF
ITS OWN
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‘| LIKE MY MONEY RIGHT WHERE | CAN SEE IT: HANGING IN MY CLOSET.”
- CARRIE BRADSHAW

P

S U M M E R IS NOT JUST A TIME FOR GOING TO THE BEACH
AND LAYING UNDER THE SUN.

IT IS ALSO A GREAT TIME TO SHOWCASE THE |N N ER

FASH'ON IN YOU!
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with ANASTASIIA

ANASTASIIA MOROZOVA

RUSSIA wHAT You weaR CReATES Your IDENTITY, so

MAKE SURE YOUR IDENTITY REFLECTS YOUR
PERSONALITY.

SUMMER FASHION




FASHON IS A TOOL. TO COMPETE
INLIFE QUTSIDE THE HOME.
PEOPLE WILL LIKE YOUBETTER,
WITHOUT KNOWING WHY,
BECAUSE PEOPLE WILL REACT
WELL TO A PERSON THEY LKKE
THE LOOKS OF

—MARY QUANT

THE DAYS ARE SHORTER AND
THE NGHTS ARE LONGER.

THE COLDEST TIME OF THE
YEAR IS COMING, ARE YOU
READY? 1S YOUR WARDROBE
READY?

WINTER IS A TIME FOR
LAYERING, BIG CHUNKY
SCARVES, PUMPKIN SPICE
LATTES AND. GREY. EVEN WITH
ALL THE FUN THAT WINTER
BRINGS [T CAN BE HARD TO KEEP
OUR WARDROBE FROM LOCKING
ASDRAB AS THE WEATHER

EDMILSON MANJATE

MOZAMBIQUE

,3ENYI 1410 HNOA LN 193443d LNIY 34T N

; 5 \\,;
= L WHEN YOU'RE GONFIDENT IN WHAT
e YOU'RE WEARING, YOU LEARN THINGS
5 ABQUT YOURSELF THAT YOU NEVER —
%  KNEW, ANDYOU-REMING-YOURSELF
i THAT YOU POSSESS SO MANY MORE——
(it THAN YOU REALIZE !
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HAMMAM
ALJUND' / "SIMPLICITY IS THE ULTIMATE

SOPHSTICATION. ‘ ‘

\ }"/ ;
"’,’:”

‘FASHIONIS AN ART OF SELF-EXPRESSION.

’

VIIFHS AINVN

FASHION IS VERY IMPORTANT.IT IS
LIFE-ENHANCING AND, LIKE EVERYTHNG

THAT GIVES PLEASURE, IT IS WORT!
DONG WELL Z AM B | A

144/




“FASHION IS ABOUT DRESSING ACCORDING TO WHAT'S
FASHIONABLE. STYLE IS MORE ABOUT BEING YOURSELF.”




66

AUTUMN FASHION

FASHION IS NOT NECESSARILY ABOUT
LABELS. TS NOT ABOUT BRANDS. IT°S
ABOUT SOME THING ELSE THAT COMES
FROM WITHIN YOU.
— RALPH LAUREN

FASHION IS THE WAY WE CHOOSE TO PRESENT
OURSELVES IN THE PUBLIC SQUARE. IT CAPTURES
WHETHER OR NOT WE CHOOSE TO BE ON TREND,
BUT ALSO ADDRESSES THOSE PEOPLE WHO HAVE
A BELLIGERENCE TOWARDS FASHION AND ARE
VERY STERNIN THE ANNOUNCING OF THEIR LACK
OF INTEREST IN THE SUBJECT. FASHION IS THEMATIC
AND SUPERFICIAL, IT'S INTENDED TO BE. IT°S ALS0D
AN EXPRESSION OF A NUMBER OF THINGS.

DAILY MOMENTS CAPTURED ARE MORE REAL
IN'STREET PHOTOGRAPHY. THOSE PICTURES ARE
INSPIRING, TOUCHING, DEMONSTRATING DIVERSE
FEELINGS FASCINATING THE NERVES. [T PORTRAYS
THE CULTURE AND SOCIETY FURTHERMORE
PRESERVES HUMANITY. THINGS THAT ARE
HAPPENING IN THE STREETS, PEOPLE INDISTINCTIVE
STYLES, AS WELL AS FASHION, VANISH. IT TAKES
ARIGHT MINDSET AND PASSION TO AN IMPECCABLE
SHOT.

o KALKIDAN ZELALEMVS 48 785 (MJET) o

(0 i 5= —

SHULLY SAMIR & MARIA

IRAN, KENYA, TANZANIA & RUSSIA
UDEGEDE WHAT YOU ARE,WHAT YOU WANT TOEXPRESS BY T

SHIFWATI GEORGE MOOMBA
ZAMBIA
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STYLE IS THE ONLY THING YOU CANT BUY.ITSNOT IN A SHOPPING
BAG, A LABEL, OR A PRICE TAG. IT'S SOMETHING REFLECTED FROM OUR
SOUL TO THE OUTSIDE WORLD—ANEMOTION, —ALBER ELBAZ

FASHON CAN BE TWO THINGS: IT CAN BE AS SMPLE AS SOMETHNG
YOUPUT ON TO MAKE YOURSELF FEEL BEAUTIFUL, OR AS DYNAMIC AS
SOMETHING ILLUSTRATIVE OF CULTURE, TIME AND TRANSFORMATIONS.

FASHON IS PERSONAL. T ALLOWS YOU TO CHOOSE HOW YOU WISH
T0 PRESENT YOURSELF TO THE WORLD, AND ALLOWS YOU TO REAL-
|/ED WHAT YOU ARE COMFORTABLE WITH AND WHAT YOU DISLKE
ABOUT YOURSELF. THERE IS NOTHING WRONG WITH DRESSING IN ORDER
T0 FEEL FLATTERING, BUT NEVER HDE YOUR TRUE SELF
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FASHON IS A CONSTANT PRESENCE IN A PERSON'S LIFE. IT IS A
DAILY TASK OF CHOOSING WHAT CLOTHING TO PUT ON'YOUR BODY
FOR THE DAY, AND ITISNOT ONLY USED TO PROTECT MODESTY,
BUTITIS USED FOR SELF EXPRESSION.

MOST OF US STILL THINK OF FASHON AS A TREND, BUT IN ACTU-
ALFACTITIS A PIECE OF ARTWORK THAT YOU CAN LODK AT AND
STILL FINDIT OVERWHELMNGLY INDULGING.

THE OLIVE DALY IN THE COLLABORATION WITH THE TRENDSET-
TERS ONLY ORGANIZED AND FORMED A COMMUNITY OF STUDENTS
WHOHAS A GREAT SENSE OF FASHION TO INSPRE AND GIVE DEAS
ON HOW TO ROCK THE RUNAWAY!

INOTHABO MICHELLE MOYD , -

ZMBABWE K _‘
AT j ¥
1AM AN AMBITIOUS BEING WHO IS CONFIDENT AND FULL OF CHARISMA. ‘
‘A FIT, HEALTHY BODY—THAT IS THE BEST FASHION STATEMENT
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MEMORY T0

Y WHO YOU ARE WITHOUT HAVING TO §

KEEYEON LEE

SOUH KOREA

STYLE IS THE ONLY THING YOU CANT BUY.T'S NOT IN A SHOPPING BAG, A LABEL, OR A PRICE TAG.
IT'S SOMETHING REFLECTED FROM OUR SOUL TO THE QUTSIDE WORLD - AN EMOTION
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TASHI DHON DUP 11. NANJING

. CHNA TRENDSETTERS
4 & CREATE YOUR OWN STYLE... LETIT BE .

UNIQUE FOR YOURSELF & YET IDENTIFIABLE
FOR OTHERS

[
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ANNIE MHONE
EMORY.....

TIS EVER SOMUCH EASIER TO BE GOOD IF
| YOUR CLOTHES ARE FASHONABLE
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“FASHION IS A PLAYGROUND UP
UNTIL A CERTAIN AGE. BUT THEN
YOU HAVE TO FIND YOUR OWN —
SIGNATURE AND YOUR OWN
STYLE." 2
‘ (-
~ NICOLAS GHESQUIERE
I
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RESPECT Y
CULTURE AN St A2 NOTHABO MICHELLfS
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ASHION MEETS it G LS

O UL T UR CESA

TRADITIONAL WEAR
HAS PLAYED AND STILL PLAYS
AN IMPORTANT SYMBOLIC ROLE

IN THE PRESERVATION OF v AvE) _ e | x
NATIONAL VALUES AND \ *&\ = 5 FRELSE
CULTURAL HERITAGE AND IN A b N L ook ol ) MPRE e . = . | e
THE CREATION OF A FEELING OF ; r g ' '

UNITY OF THE PEOPLE.
IT IS AN IMPORTANT PART OF
ANY COUNTRY'S CULTURAL
IDENTITY,

IN THIS SPECIAL COLLECTION
WE WILL SHOWCASE WHEN
“FASHION MEETS CULTURE”

FROM ALL OVER THE WORLD.




“MAKE YOUR FASHION AN

PETERI| sy L LANINKA
EVOLUTION.” ."" ‘ I’ ) : {‘L e |
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“ FASHION IS

BEACE]E SSI i
FASCINATING BECAUSE
[ (LS LXJHLSSIJN
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AFASHION MAGAZINE

&> EMAIL: TRENDSETTERSONLY @YANDEX.COM
— WEGHAT: TRENDSETTERSONLY
= INSTAGRAM @TRENDSETTERSONLY XCHINA
== YOUTUBE: TRENDSETTERS ONLY

Lo HTTP://TRENDSETTERSONLY.WIXSITE.COM/TRENDSETTERSONLY
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